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Matching gifts can have a huge impact on your organization, however, most fundraisers 
don’t fully meet their matching gift potential. This is because the majority of match-eligible 
donors don’t submit their matching gift requests. In fact:

 ¾ �Only�1.31%�of�individual�contributions�are�matched�at�the�average�nonprofit�
organization, despite approximately 10% being eligible for corporate matches.

 ¾ $4-7 billion in matching gift revenue goes unclaimed each year.

Unfortunately, donors are rarely aware of whether or not their employer, or their spouse’s 
employer, offers a matching gift program. The good news is that your donors are already 
invested in and connected to your mission - so if they just knew how to submit a matching 
gift request, they’re often happy to invest in the matching gift process to double their 
impact on your organization. 

This is where matching gift marketing comes in: by educating and empowering your 
donors to submit their matching gift requests, you can help them become more engaged 
in your organization while also increasing your bottom line.

Marketing 
Matching Gifts

The goal of 
matching gift 
marketing is 
to educate and 
empower your 
donors to submit 
a matching gift 
request.
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Com
munications with Donors

Org
anization’s Website

Donation Process

• Website Navigation

• Ways to Give Page

• Social Media

• Last Minute 
Reminders

• Dedicated 
Matching Gift Page

• Donation Page

•�Confirmation�Page

• Acknowledgment 
Email

• Recognition 
Letter|Postcard|Insert

The�most�successful�nonprofits�market�matching�gifts�across�a�variety�of�channels.�We�
recommend promoting matching gifts during the donation process, which is when they’ll 
feel most timely.

Keep in mind that promoting matching gifts can inspire future giving, so including 
matching gifts in newsletter and social media outreach can actually encourage greater 
gifts and engagement.
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Not only can matching gift marketing increase your likelihood of doubling eligible gifts, 
but�it�can�also�have�a�significant�impact�on�donor�retention,�engagement,�and�initial�gift�
size.

Another great aspect of matching gift marketing is that it allows you to connect with your 
supporters�without�a�direct�financial�appeal.�Having�a�communication�touchpoint�that�
emphasizes impact without solicitation is a great way to encourage conversations with 
your most valued supporters. 

Benefits of Matching 
Gift Marketing

84%

of survey 
participants say 
they’re more likely 
to donate if a 
match is offered.

1 IN 3 
DONORS

indicate they’d give a 
larger gift if matching is 

applied to their donation.

Mentioning 
matching gifts 
in fundraising 

appeals results in 
a 71% increase in 

response rate and 
a 51% increase in 
average donation 

amount.
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Section II: 
Marketing Through 

the Donation 
Process
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The best time to promote matching gifts is when your donors are actually in the process 
of making their donations, as it allows you to capture supporters while they’re in the giving 
mindset. 

We recommend collecting employer information on the donation page, then presenting a 
matching�gift�call�to�action�on�the�donation�confirmation�page.�This�allows�you�to�discern�
matching gift eligibility, then provide a timely next step once the donation has been 
submitted. 

By collecting donor employment information and providing a timely call to action, it’s 
much easier to target donors while you have their attention and empower them to submit 
their matching gift request. 

The Leukemia and Lymphoma Society’s Donation Page

Marketing Through 
the Donation Process: 
Donation Forms

By 
incorporating 
matching 
gifts into the 
process, you 
enable donors 
to easily 
double their 
donations.
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Your organization probably already sends donation acknowledgement messages to thank 
your supporters for their gift - it’s a great idea to extend this practice into matching gift 
calls to action. 

We recommend sending your donors a dedicated matching gift email after the donation 
process to educate and empower your donors to submit a matching gift request. 

These messages should be sent after a donation, but they should not be bundled with 
a�confirmation�
or receipt email. 
This is because 
most donors 
don’t anticipate a 
thank you email 
requiring a call to 
action - in fact, they 
might not even 
read a gift receipt 
in its entirety. 
Because of that, 
we recommend 
sending an email 
that�specifically�asks�
donors to check 
their matching 
gift eligibility and 
submit a matching 
gift.

Acknowledgement�email�from�the�Piedmont�Healthcare�Foundation

Marketing Through 
the Donation Process: 
Acknowledgement Emails
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Section III: 
Marketing Matching 

Gifts Across your 
Website
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Dedicated Matching Gift Page
The�leading�nonprofits�and�educational�institutions�include�a�dedicated�matching�gift�
page on their organization’s website. This page can serve as a great resource for your 
supporters to learn how they can use matching gift programs to fuel your mission. 

Also, many donors might not be familiar with employer matching gifts - if they look to your 
website to learn how to submit a match to your organization, then you don’t want to leave 
them with their questions unanswered!

We�recommend�using�this�space�to�define�matching�gifts�and�provide�clear�instructions�
on how your 
audience can double 
their impact to your 
organization using 
their company’s 
match program.

Marketing Matching Gifts 
Across Your Website

Dedicated Matching Gift Page from ASPCA
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Homepage�and�Navigation�Bar
A great way to encourage matches to your organization is to ensure that matching gift 
information is readily available on your website! By linking to your dedicated matching gift 
page in your website navigation bar, you can help donors intuitively discover matching gift 
programs. 

Remember: Matching gift education can encourage greater generosity, so your matching 
gift website listings may very well turn website visitors into donors.

Marketing Matching Gifts 
Across Your Website

Navigation bar on the homepage of Lafayette Partners in Education
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Blogs
If you use blog posts to tell 
your organization’s story, 
then it’s a great idea to 
consider how matching 
gifts can impact your 
messaging. By producing 
featured matching gift 
content on your blog, you 
can share the impact of 
matches on your mission 
while simultaneously 
educating supporters on 
how to take action and 
submit a matching gift 
request. 

TIP: Even if you can’t 
dedicate an entire post to 
matching gifts, you could 
even publish a matching 
gift graphic that advertises 
program impact across 
your existing posts. This 
callout can encourage 
future giving, engagement, 
and matches submitted.

Marketing Across 
Your Website

Matching gifts incorporated into a blog post
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Include educational content on your page. 
You’ll want to make sure you provide the donor with ample context - it’s 
possible that they’ve never heard of a matching gift before coming to your 
webpage.

 ¾ Matching gift statistics

 ¾ Matching gift search tool or a list of companies that offer matching gifts

 ¾ Links to matching gift forms, guidelines, and company submission portals

 ¾ Explanation�of�how�matching�gifts�help�your�nonprofit

 ¾ List of previous companies to give matching gifts to your organization

 ¾ Tips on how to submit matching gift requests

What should matching gift pages include?

Make it as simple as possible for your donor to take next steps. 
The main goal of a matching gift page is to encourage matching gift 
submissions, so make sure it’s clear to the donor what steps they need to take 
to get started.

How to Craft your 
Dedicated Matching Gift 
Page

Once you create a dedicated matching gift page, you’ll want to ensure you have a plan to 
ensure its effectiveness. 

To get started:
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If you use an automation tool 
like 360MatchPro by Double the 

Donation, then you’ll have the power 
to add a matching gift plug-in to 

your dedicated matching gift page.

The matching gift plug-in allows 
users to access your page and search 

their employer’s name to discover 
their matching gift request forms, 

submission guidelines, program 
parameters, and more.

 With a matching gift plug-in, 
your audience can discover if 

their company offers a matching 
program, then take the steps 

needed to submit a match request.

How to Craft your 
Dedicated Matching Gift 
Page
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Ways to Give Page
Once you get your matching gift page up and running, you’ll want to ensure that users 
are able to access it. By including your dedicated matching gift page in the “Ways to Give” 
section of your website you can help your audience support you through matching gifts. 

Marketing Your 
Matching Gift Page

Ways to Give page from the Center for Puppetry Arts
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Section IV: 
Marketing Across 
Communications 

with Donors
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Year-End and New Year Appeals
Companies often set matching gift submission deadlines around the end of the calendar 
year. With that in mind, it’s important to ensure your donors submit their matches before 
the clock runs out.

Year-end and new year appeals remind donors of impending matching gift deadlines. 
These appeals can be made via social media, though email appeals allow you to share 
some exact deadlines and provide more depth about the importance of submitting 
matching gift requests before it’s too late.

Marketing Across Donor 
Communications

Year-end�appeal�from�Atlanta�Animal�Rescue�Friends�(AARF)�on�Twitter
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Newsletters
Most fundraisers send out newsletters to their audience, and this source of communication 
presents an excellent opportunity to market matching gifts! 

A newsletter dedicated to matching gifts is the best strategy, but sharing space with 
another topic or including a graphic advertising matching gifts in a newsletter about 
another topic can work, too. Loyal donors read your newsletter, so it’s a good place to 
provide�in-depth�information�about�the�benefits�of�corporate�giving.

Remember: matching gift messaging has shown increased engagement rates and 
donation amounts. Including matching gift calls to action in your newsletter can help to 
convert your mailing list audience into active donors!

Marketing Across Donor 
Communications

Email�newsletter�from�the�National�Kidney�Foundation
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Social media
One�of�the�key�benefits�of�leveraging�social�media�for�matching�gift�promotion�is�the�
ability to create a sense of urgency and excitement around matching gift opportunities. 
Posts�across�your�different�social�media�channels�can�be�designed�to�coincide�with�specific�
fundraising events or critical periods, such as year-end giving. 

Using social media, you can also showcase the real impact of matching gifts, sharing 
success�stories�and�demonstrating�how�donations�are�amplified�through�corporate�
matches. This transparency and storytelling not only inspire existing donors to participate 
but also attract new contributors who are moved by the organization’s mission and the 
promise of doubling their impact. 

TIP: Most social media viewers aren’t aware if they qualify for a matching gift. It’s a good 
idea to use language that shows your viewers that they may have a matching gift program, 
even if they don’t know it.

Marketing Across Donor 
Communications

Tweet from the American Lung Association of the Midland States
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Email
Email marketing is one of the most effective ways that your organization can promote 
employer matching gift programs because it allows your messaging to go directly to your 
target audience.

Here�are�some�expert�teams�for�matching�gift�email�marketing:

 ¾  Send matching gift messages both as an individual donor touchpoint after the 
donation process and in regularly 
scheduled newsletters

 ¾  Provide clear, actionable next steps 
within your email

 ¾  Don’t be afraid to follow up! Research 
shows that donors often need extra 
nudges to complete the matching 
process - so having a follow up 
message can make or break your 
matching gift success

 ¾  Use images that show impact. Your 
audience cares about your mission 
- make sure to emphasize that 
matching gifts can make their efforts 
go twice as far!

The most successful fundraisers use these 
tactics to ensure their matching gift 
messages are educational, engaging, and 
actionable.

Marketing Across Donor 
Communications

Email�from�the�National�Kidney�Foundation
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Direct mail
Direct mail remains a tried-and-true method for engaging donors and boosting 
fundraising efforts, and it can be just as effective when it comes to promoting matching 
gifts. Whether you’re sending out an annual appeal or a special campaign, integrating 
matching�gift�information�into�your�direct�mail�strategy�can�make�a�significant�difference.�
Here�are�some�tips�for�leveraging�direct�mail�to�market�matching�gifts:

 ¾  Personalization is Key: Tailor your direct mail pieces to the recipient. Mention any 
previous donations they’ve made and suggest how their gift could have double the 
impact through matching gifts.

 ¾  Highlight Matching 
Opportunities: Make the 
matching gift message stand 
out. Use eye-catching graphics, 
headlines, or call-out boxes to 
draw attention to the potential 
for doubling donations.

 ¾  Storytelling Matters: Share 
compelling stories of how 
matching gifts have made a 
difference. Use real examples 
of donors whose gifts were 
matched and the impact that 
resulted.

 ¾  Include a Clear Call to Action: Don’t leave donors guessing. Encourage them to check 
if their employer matches gifts and provide easy-to-follow instructions on how to do it.

 ¾  Express Gratitude: Always express your appreciation for their support. Make sure donors 
know that their contributions, whether matched or not, are invaluable to your cause.

By incorporating these tips into your direct mail campaigns, you can effectively promote 
matching gifts, engage donors, and maximize your fundraising efforts.

Marketing Across Donor 
Communications

Matching gift postcard from the University of Michigan
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Section V: 
How Can Double 

the Donation Help?
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Double the Donation provides the industry’s leading matching gift software, 360MatchPro. 
Serving�thousands�of�nonprofits�and�educational�institutions,�360MatchPro�has�helped�
fundraisers across all industries reach their fundraising goals:

WHAT MAKES 360MATCHPRO STAND OUT?

Just 3 months to positive ROI $1,000,000+�matches�identified�in�1�year

As a small nonprofit, I am very 
frugal with the funds entrusted 
to me. I purchased the three year 
package upfront and now 3 months 
in, the software has more than paid 
for itself in matching donations.

From the leadership to the support 
team, everyone at Double the 
Donation has been excellent to work 
with! The tool itself is simple to set 
up and use, and were already seeing 
amazing ROl with matching gifts!

Executive Director Chief Community Engagement Officer - 
FSHD Society

27% increase in matching gift revenue92% more matching gift revenue

We have integrated 360MatchPro 
into all of our donation forms and 
the intuitive process makes it so 
that constituents with all levels of 
technical capabilities can obtain 
and understand the matching gift 
information they need.”

360MatchPro has increased our 
matching gift revenue by 92%, which 
is an additional $3.4 million for our 
organization!

Senior Manager

Director of Annual Giving - 
Leukemia and Lymphoma Society

The industry’s 
largest matching gift 

database

Powerful integrations

Simple donor match 
identification

Learning resources

Clear calls to action

And more!

Matching gift auto-
submission�(keep�

reading�to�learn�more)

Double the Donation’s mission is designed 
to help fundraisers like you grow their 

matching gift revenue.
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360MatchPro has always helped fundraisers streamline the matching gift process, but with 
matching gift auto-submission, they’re able to take matching gift automation one step 
further.

When a donor makes a gift to your organization, they provide their company details. If 
the�donor’s�company�qualifies�for�auto-submission,�then�that�donor�can�allow�Double�the�
Donation to submit the matching gift request on their behalf. This means that the donor 
can opt-in, then sit back and relax while Double the Donation facilitates their matching gift 
request.

360MatchPro 
Auto-submission

How does 
auto-submission work?

Simplicity 
of requests

Decreased submission 
roadblocks

Elevated match 
impact

Getting Started:

Learn how 360MatchPro and auto-submission can help you drive donations 
today. You can connect with our team and schedule a personalized demo at: 
https://doublethedonation.com/get-a-demo/
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